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TAYTOTHTA EPEYNAZ

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

PALMOSANAI.YSISD

EvtoAfag: ATTICATV

Nepiobdog: 8 — 12 ®ePpouvapiov 2023

Neploxn épevvag:  MaveAAadikn

Aeiypa: 1.067 avépeg & yuvaikeg, nAkiag 17 — 34 twy,

Mé£Boébog: 18% TnAedwvikég ouvevteLEelg pe ovotnua CATI (Computer Assisted

Telephone Interviewing) kat 82% Online epwtnuatoAoyLla pe cvotnua CAWI
(Computer Assisted Web Interviewing).

ZtaOpioslg: To Selypa oTaBULOTNKE EK TWV UOTEPWV WE TIPOC To GUAO, TNV nAkia, TNV
MNepldépela kat tnv Prido Twv EpWTWHEVWY oTLG BouleuTikég EkAoyEg 2019.
Tunko opaApa: MéyLoto otatloTtiko opaApa £ 3,0% pe dtaotnua epniotoocuvng 95%

EpwTAOELS €pEuvag: To EPWTHUATA TNG EPEUVVAC TTEPIAAUPAVOVTAL OTLC KAPTEC TWV ATIOTEAECHATWY

*Onou undapyet aotepiokog * ta amoteAéouata eival eVOELKTIKA AOyw ULkpr¢ Baong oto Seiyua (N<100)
**Onou ta moooota 6ev adpoilouv akptBws ato 100 g€ epwTNOELG ATANG ETIIAOYIG, OQEIAETAL O OTPOYYUAOTTOLNOELG

H Palmos Analysis 1npei tov Kwoika AsovroAoyiac ESOMAR/ZEAEA yia tnv épsuva ayopdcs Kai
TIC ONUOCKOTTHOEIC, gival TakTIKO éAo¢ Tou ZEAEA kai eAéyxeral yia 1i¢ diadikaaieg dieéaywyns
epeuvwy trediou péow tou MNEZS (Moiotikog EAgyxoc Zurdoyng 2roixeiwv) Tou ZEAEA.



KATEYOYN2ZH XQPAZ -

MPOBAHMATA - | "%
EMMIZTOZYNH ZE OEIMOYZ
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«OEWPELTE OTL N XWPOA HOC VEVLIKA KLVELTOL TIPOG

tn owotH A pog T AavBaopévn katevBuvan;» PAI.MOSANMYSBE

( N= 1067) MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING

Naviaousvn
68%




«Mola ano ta napakatw Bewpeite otL eival ta
TPLOL CNUOLVTLKOTEPA TTPOBANHATA TTOU

OLVTLULETWTIL{EL CAMEPOL N XWPOL HLOC;» PAI.MOSANM.YS'SE

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

(moAAamAn emhoyn, HEXPL 3 emAoyEG - N=1067)

AkpiBeia / Tiuég 47%

XaunAoi ptodoi kat ouvInkeg epyaciog 40%
Avepyic I 2 4%
Yycia / MNepiadPn I ) 2Y%,
MNaubeia / SyoAcia MEEEEEEEEEE—————— (0%,
Awapaveia / Aapdopd IEEEEEEEEEE——— ]18%
Owovouikn Avantuén I 17%
YriokAomnég / MapakoAovdroeig moAttikwy / Mowétnta Anuokpartics e 11%

Mpoo@uyiké / Mctavaocteutiké I 10%

Karandtnon atoutkwy SIKAIWUATWY Kol EAevdepiwy I 10%
EykAnuatikotnta / Anudota Aopaisic ) 10%

®Dopoloyikd Suotnua IEEEEE———— 9%,
Anudoio Xpéog / EAAciupo  mmmm—— 9%,
Netroupyia Anuociou / lpapelokpatic mumm—— 8%
Kowwvikn MoAwtikn / Strhiptén adivouwyv & sUGAWTWY KOWWVIKWY oudéwy s 7%
Eéwtepikn MoAwtikr / EAAnvotoupkika s 6%
Patolouog kat EevopoBia 6%
PUrntavon tou neptBaAdovrtog kot KAluatiky aAdayn s 6%
Ao@aAloTIKO SUotnua T 3%
Mavénuia COVID-19 mmm 2%
Suykowwviss / Mstapopéc R 2%
Acv éxw yvwun / Aesv artaviw | 0%
AAAo (Steukpviote) 5%



«Mooo Ba Atyarte OTL epnioteVEcTE KAOEVOY Mo
TOUG MOLPaKATW OeopoUg o€ pa KALpaKo amo to

1-Ka®oAou péxpt to 5-MoAv;» PAI.MOSANA[YS'SE

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

(N=1067)

N 1 - KaBoAov 2 - Aiyo 3-00teAiyo/oUtemoA0 W 4-Apketd HE5-MoA0 mAZ/AA

Owkoyévela

EvorntAeg Auvaueig

Aotuvouia

EkkAnoia

Evpwnaikn Evwon

Awkatoovvn

KuBépvnon

KotwvoBouAwo

Mn KuBepvnTIKEG OPYAVWOELG

Koupuara

g. : 11% 29% 54% 1%
m 23% 29% 23% 1%
26% 22% ) 1%

40% 19% 16% 9% 0%

19% 31% 24% 7% | X

17% 28% 23% Y P 0%

46% 16% Y 0%

30% 29% 10% 3% WV

{1

32% 13% 2P 1%

21% VP 1%



«Katd T yvwpn oag n ouppetoxn tng EAAGdoG
otnv Evpwnaikn Evwon eivat Btk | apvntiki

yla Tn Xwpol LoG;»
(N=1067)

Apvntikn / MaAAov
apvntikn
21%

PAI.MOSANALYSISE

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

Octikn / MdaAAov
detikn
74%




«Katd T yvwpn oag n ouppetoxn tng EAAGdoG
otnv Evpwnaikn Evwon eivat Btk | apvntiki

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

yla T XWwea Jo;» PALMOSANALYS'SE

(N=1067)

1- 2- 3- 4 - 5- Agv pe agopd /

Apiotepd KevrpoapioTepd Kévtpo Kevtpodedid Ag§ia* Agv amavTw ZYNOAO
OeT1ikf / MdaAAov BeTIKA 58% 73% 82% 86% 76% 70% 74%
ApvnTikn / MAaAAov apvnTikn 36% 21% 14% 10% 21% 27% 21%
A=/AA 6% 6% 3% 4% 2% 4% 5%

NA 2019 ZYPIZA 2019 ZYNOAO

O¢mik / MaAAov BeTikA 86% 72% 74%
ApvnTik / MaGAAov apvnTikni 11% 22% 21%

A=/AA 2% 6% 5%



«Katad T yvwpn oag n cuppetoxn tng EAAadac oto
NATO eival BTk  ApvNTLKA yLa TN XWPO KOG »

(N=1067) PAI.MOSANAI.YSISE

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

Apvntikn / MaAAov
apvntikn

27%
Octikn / MdAAov |

detikn
62%




«Kata tTn yvwpn oag n ouppetoxn tng EAAadac oto
NATO eival BTk  ApvNTLKA yLa TN XWPO KOG »

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

(N=1067) PAI.MOSANAI.YSISE

1- 2- 3- 4-— 5- Agv pe agopd / SYNOAO
Apiotepd Kevrpoapiotepd Kévripo Kevrpodedia  Aeg§ia* Agv amavTw
OceTikn) / MaAAov BeTikN 37% 51% 79% 80% 82% 55% 62%
ApvnTik} / M@AAov apvnTikn 53% 33% 15% 13% 10% 27% 27%
A=/AA 10% 16% 6% 7% 8% 18% 11%

NA 2019 ZYPIZA 2019 ZYNOAO

OeT1ik / MaAAov OeTIkA 78% 60% 62%
ApvnTikn / MaAAov apvnTiknA 12% 27% 27%

A=/AA 11% 12% 11%



NPOZQNIKH KATAZTAZH | "%
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«EOELC MPOOWTILKA, OE TTOLA KOLTALOTALON QIO TLG

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

apakdtw Bpickeote ofipepa;>
ARG ER ey I ePai? PAlMOSANAlYSISn

Eipou dvepyog, Etpau avepyos, 5’£V
avalntw epyacia avaintw epyaocia
0 1%
10%

Zrovéalw kat bev

epyalouai
20%

Zrovéalw Kat

epyalouat
20%

Epyalouat
49%




«EOELC MPOOWTILKA, OE TTOLA KOLTALOTALON QIO TLG

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

AP OKATW B(r;gg:;’)‘e cnuepa;» PALMOSANALYSIS.D

17 - 24 25-34

ETWV ETWV ZYNOAO
Epydalopai 21% 67% 49%
21roudddw Kal gpyddopual 26% 16% 20%
21roudddw Kai dev gpyddopal 46% 4% 20%
Eipan dvepyog, avalntw epyaocia 7% 12% 10%
Eipan dvepyog, dev avalntw gpyacia 0% 1% 1%

Zw poévog/n pou A pe Zw PE TOUg ZUYKOTOIKW ME KATTolov/ AZ/AA SYNOAO

Tnv/Tov 0UVTPO@O HoU  yovEig pou KAtrola @iAo/@iln
Epyddopau 62% 33% 36% 62% 49%
Z1moudddw Kal gpyddopal 18% 18% 32% 16% 20%
Z1roudddw kai dev gpyddopal 13% 31% 24% 0% 20%
Eipair dvepyog, avalntw gpyacia 7% 16% 8% 22% 10%

Eipai dvepyog, 6ev avalnTtw gpyacia 1% 1% 0% 0% 1%



«TL OO Ta MAPAKATW LOXVEL CrHEPA YLA

E£00.C T(POCWTILKAL; »
(N=1067)

AZ/AA
1%

Zw UE TOUG YoVEic
uou
33%

ZUYKQTOLKW UE
Kartolov/kamnola
@iAo/piAn
11%

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

PAI.MOSANALYSIS.D

Zw povog/n pou n pe
Tnv/Tov oUVTPOPOo
uou
55%



«Eoeic mpoowrika, Exete 1 O O€Aate va

dnuloupynoete Sk oaC OLKOYEVELQ OTO HEAAOV;»
(N=1067) PALMOSANALYSIS_D

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

Ox1, 6ev Exw Sikn pou
OlKOYEVELL Kail Sev Ta
ndeAa va énuitovpynow
oto uéAdov
8%

Nau, Exw nén éikn pouv
OLKOYEVEL
18%

Aev éxyw aAda da ndeAa
va dnutovpynow bikn
OV OLKOYEVEL OTO
UEAAov
70%




«Motot eivar ot V0 Bacikotepol Adyol tou Ba oo
OLTLETPETIOV OLTLO TO VA SNLoupyNoETE SIKA 00

owoyEveLa oTo péAAOV;» PAI.MOSANMYSlSn

(Ocot andvtnoav ot Sev £xouv owoyévela - péxpt 800 emihoyéc - (N=878) MARKET RESFARCH | WER DEVELOPMENT | coNSULTIMG

Owovoputkoi Adyot / Abuvauia kaAuing KOOTOG OLKOYEVELOG _ 70%
Avaogaleia yia to n’EpleA/\OY oto onoio da psydAwvay ta _ 47%
nadla pov
Auokolia eupeon¢ kataAAnAou ouvtpopou _ 24%
Meploplouog eAcUdepou xpovou Kat mPoowrikhg eEAsudepiacg _ 17%

Aev viwdw ikavog/n va pueycAwow raidia - 8%

Oa ftav eunoédio otnv enayyeAuatikn pouv otadiodpouio / o
céeien B %

AAAo (Steukpviote) 1%

az/oA [ 2%



«Motot eivar ot V0 Bacikotepol Adyol tou Ba oo
OLTLETPETOV OLTLO TO VA SnLoupynoEeTe SIKA 00G

OLKOYEVELQ 0TO HEAAOV;» PAI_ MOSANALYSISE

(Ocou antdvtnoav 6tL Sev £xouv owkoyévela - péxpt SUo emhoyég - (N=878) e

Avdpag MNuvaika ZYNOAO

Oikovopikoi Adyol / Aduvapia KAAUYNG KOOTOG OIKOYEVEIAG 71% 69% 70%
Avao@dAsia yia To TrepIBAAAOV O0TO OTTOI0 B0 pEydAwvay Ta TTAIdIA POU 41% 53% 47%
AuokoAia edpeong katdAAnAou cuvTpopou 30% 18% 24%
Meplopiopog eAelBepou XpOVOU Kal TTPOCWTTIKNAG EAgUBepiag 18% 16% 17%
Agv viwBw 1Kavég/n va peyoAwow traidid 4% 12% 8%
Oa ATav euToedIo oTNV ETTAYYEAMATIKI Hou oTadiodpopia / €§€Ain 7% 9% 8%
A=/AA 3% 1% 2%

AAAo (SieukpivioTe) 2% 1% 1%



«Eoeic mpoowrika, Oa emiAéyarte va {OETE
MOVLIOL OTO EEWTEPLKO YLOL KAAUTEPEC EPYOLOLOKEC

OUVONKEC Kal AOLBEG;» PALMOSANALYS'SE

MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING
(N=1067)

AZ/AA
2%

Ziyoupa oxt

10% Zlyoupa vai

22%

MoAv rmidavov
42%




IAEOAOTTKA - NMOAITIKA [ oczrovarios

EPOTHMATA

ANALYSISD
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«ZE TIOLal ATTO TLG TIOLPOLKATW LOEOAOYLKO-KOLVWVLKEG

TAoELC Oa AEyaTe OTL VIWOETE TLO KOVTA;»

(N=1067) PAI.MOSANAI.YSIS_D

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

JoolaAbdnuokpartia
ZoolaAiouog

Kowwvikog plAeAeudepilouoc
NeopiAeAeudepiouos
ESvikO¢ matplwTtiopnog
Kouuouviouog

Avapyia

OwoAoyia — Mpaotvol
Kavéva ano ta napanavw

Aev ue agopa/Acv anaviw

. 20%
e 16%
N 9%

. 8%

I 7%

N 6%

N 3%

I 3%

I 15%
L 12%



«EOELC MPOOWTILKA, TTOLOC TTOALTLKOG apXNYOS

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

VIWOETE OTL Elval TTILO KOVTA COG;»
o PALMOSANALYSISI]

O k. Toinpag [ 23%

0 k. Mnrootaxns [N 20%

O k. Bapou@akng 7%
O k. Avépouddkns [N 6%
O k. Koutooouras [ 6%

O k. BeAdrovdog [ 3%

kavévas [ 39
AZ/0A [ 3%



«MEe ooV Kupiwg TPOTIO EVNUEPWVECTE YLA TOL

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

Bcpara E;L[il;ggf)étﬂtaqi » PALMOSANA'.YS'SE

Méoa Kowvwvikn¢ SIKTuwong 42%
Evnuepwtikés iotooedides e 38%
TnAcépaon [ 10%
Epnuepibes / Nepodikd / Evrura. [ 3%
iAot/ Tvwotoi [ 3%
Pasispwvo [N 2%

Aev evnuepwvoual yia FEUATA EMKALPOTNTOC I 1%

Az/BA | 1%



«Av giyape onpepa BouAgutikeég EKAOYEG, TOLo o

TOL TTALPALKATW KOppata paAAov Oa Ynoilate;»

(N=1067)

2YPIZA

NA

MAZOK — KINHMA AANATHZ

MEPA25

EAAHNEZ A THN INATPIAA (KAZIAIAPHZ)
KKE

EAANHNIKH AYZH

EONIKH AHMIOYPTIA (TZHMEPOZX — KPANIAIQTHZ)
ANTAPZYA

MAEYZH EAEYOEPIAZ (KQNXTANTOIOYAQY)
MATPIAA (MIOrAANOZ)

AKYPO / AEYKO

AEN OA WHOQIZQ

AEN EXQ ANOQAZIZEI

AAAo (Steukpuviore)

.
A 19%
A 9%
6%
I 6%
I 5%
R 3%
B 1%
B 1%
B 1%
I 0%
2%
2%
e 17%
3%

PAI.MOSANALYSIS.D

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING



«Av giyape onpepa BouAgutikeég EKAOYEG, TOLo o

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

TA TAPOLKATW Kéuu?;glyg;\i\ov Ba Pnoitare;» PALMOSAN ALYSIS.D

1- 2—- 3- 4— 5- Agv pe agopd /

ApioTtepd Kevrpoapiotepd Kévipo Kevrpodefid Aeia* Agv amravtw ZYNOAO
ZYPIZA 41% 45% 19% 2% 2% 14% 25%
NA 2% 2% 18% 57% 58% 14% 19%
NAZOK — KINHMA AAAATHX 3% 16% 14% 4% 0% 2% 9%
MEPA25 10% 10% 4% 0% 0% 4% 6%
EAAHNEZ I'A THN MATPIAA (KAZIAIAPHE) 0% 1% 4% 9% 16% 14% 6%
KKE 23% 4% 1% 0% 0% 0% 5%
EAAHNIKH AYZH 3% 2% 3% 7% 5% 2% 3%
AANO 2% 0% 5% 1% 3% 9% 3%
EONIKH AHMIOYPIIA (TZHMEPOZXZ — KPANIAIQTHE) 0% 0% 3% 1% 5% 2% 1%
ANTAPZYA 5% 1% 0% 0% 0% 1% 1%
NAEYZH EAEYOEPIAZ (KOQNZTANTOMNOYAOY) 3% 1% 1% 1% 0% 0% 1%
NATPIAA (MNOIrAANOZ) 0% 0% 1% 1% 0% 0% 0%
AKYPO / AEYKO 1% 0% 2% 1% 2% 5% 2%
AEN GA WHOIZQ 0% 3% 3% 1% 0% 4% 2%

AEN EXQ AMO®AZIZEI 7% 15% 23% 15% 8% 29% 17%



«Mooo oiyoupocg / olyoupn Ba Aéyarte OtL eloTe

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

yla Ty (in;ﬁgy)ﬂ oag;» PALMOSANALYSIS.D

Ka9oAou
7%




«MNéoo miBavov Ba Aéyate otL eival va Pndioete

OTLC EMEPXOUEVEC BOUAEUTIKECG EKAOYEC; »
(N=1067)

MaAAov Ziyoupa bev da

Sev da Ynpiocw  Az/AA
Ynepiow 1% 2%

4%

MaAAov Sa Yngiow
16%

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

PAlMOSANAI.YSISD

Ziyoupa da Yneiow
77%



«Z€ pa KAipaka amno to 1 — ApLotepa HEXPL Kol
1o 5 — A€, moU Ba tornoBstovoarte E0ELC

TIPOCGWTILKA TOV EQLUTO OAC;» PALMOSANALYS'SE

(N=1067)

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

Aev e agopd / 1 - Aplotepd
Aev anoaviw 18%
12%

4 - Kevtpodeéia
13%




FENIKEZ ANOWEIX | * 05

ANALYSISD
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«Oa cac avapEpw Lo CELPA ATTO TPOTACELG Kol Oa
NOeAa va pov neite av cupdwveite/paiAov

oupdwveite N Stadwveite/ paAlov Stadpwveite pe PAL MOSANALYSISE

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

KoOepia oo avtec;» (N=1067)

N Zupdwvw / MaAlov cupdwvw H Awadpwvw / MaAAov Stadpwvw mAZ/AA
Na srutpanei o yauog twv opud@uAwyv {euyapilwv 71% 25% 4%

Na anayopeutei pe NOpo n CUUUETOXH TOU KOUUOTOG TOU K. 61% 29% 10%
Kaolbiapn otic emiKeiueves eKAOYES

Na emutpanei n viodeoio natdtwv ano oudpuia Jevyaplo 60% 33% 8%

Na emutpanei n Asitovpyia pun KPATIKWY MTAVENLOTNUIWY 48% 44% 8%
Na voptponowndei n wéiki kdvvabn 47% 39% 14%

Na karapynOei to padnua twv IpNOKEUTIKWVY oTa CXOAEia 31% 62% 7%

Na entavéAdeL n Savatikr nown 22% 73% 6%



«T€éAog, Oa nOeAa va pov meite av cupPwvVeite N
Sltapwveite pe KaBepia ano TG MOUPOKATW

TLPOTACELG; » PAI.MOSANA'.YS'SE

MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING
(N=1067)

B Zupdpwvw / MaAlov cupdwvw H Auadpwvw / MaAlov Stadpwvw mAZ/0A

70% 21% 9%

Me avnouyei n avodog tn¢ akpodeéiac otnv Evpwnn

H xwpa pag npénet va SExetat Kot va unoatnpifet Toug 24% 8%
MPOOQPUYES

(o) (o)
Oa nuouv npoduuog va moAeunow av anetAndei n xywpa 59% 30% 12%
[ [
Oswpw TV Toupkia exIpiKkn xwpa 45% 48% 6%
Ot UeTAVAOTEG AITOTEAOUV amElAn yla TNV €9VIKN UOG 30% 65% 5%

TaUToTNTA



«T€éAog, Oa nOeAa va pov meite av cupPwvVeite N
Sltapwveite pe KaBepia ano TG MOUPOKATW

TLPOTACELC; » PALMOSANALYS'SE
MARMET RESEARCH | WEB DEVELOPMENT | CONSULTING
(N=1067)
2000 2010 EYNOAO
ZUupewvw / MadAAov cupewvw 36% 20% 30%
O1 HETAVAOTEG ATTOTEAOUV ATTEIAR YIO TNV €OVIKA MOG TAUTOTNTA Alapwvw / MaAAov diapwvw 58% 75% 65%
A=/AA 6% 5% 5%
Zuppwvw / MaGAAov cupewvw 70% 46% 59%
Oa QUouv TTPpOBupog va TToAeuow av atrelAndei n xwpao Alapwvw / MdAAov dia@uwvw 21% 38% 30%
A=/AA 9% 16% 12%
Zupewvw / MaAAov cuppwvw 57% 36% 45%
Oswpw TNV Toupkia xBpIKA XWwpa Ala@wvw / MaAAov diapwvw 35% 58% 48%
A=/AA 8% 6% 6%
Zupewvw / MadAAov cuppewvw 58% 81% 68%
H xwpa pag mpétrel va SEXETAI KAl va UTTOOTNPIEl TOUG TTpooc@uyeg | Alapwvw / MaAAov Siapuwvw 32% 14% 24%
A=/AA 9% 6% 8%
Zupgewvw / MaAAov cuppwvw 61% 82% 70%
Me avnouyxei n dvodog Tng akpodefidg oTnv Eupwirn Ala@wvw / MaAAov diapwvw 26% 11% 21%
AZ/AA 13% 7% 9%
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